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WHO WE ARE
A short introduction

We are an innovative DIGITAL COMPANY based in 

Austria specialized in IP based Streaming, Mobile 

Applications, Networks and Digital Signage.

Ten years of experience, a deep understanding of the needs of our 

customers combined with extensive know how in technologies with 

increasing importance are the ingredients of our success.

With our set of proven and scalable solutions we are present in many 

markets globally, with famous references in each of them.

Atlantis The Palm Dubai 
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AT-VISIONS WORLDWIDE
Represented in all important and developed tourism regions

Middle East

at-visions 
ME

North America

at-visions 
USA

Europe

at-visions

ASIA

at-visions 
Asia
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MARKET BACKGROUND
Increasing demand in an increasing industry

Changing media consumption 

(OTT streaming, powerful OTAs

(Booking, Expedia) and more and 

more options for mobile 

applications for us translates into: 

BIG CHANCE 

Exactly this kind of data is seen as a main leverage 

when trying to defend and protect a direct guest 

relationship against the OTAõslike Expedia and 

Booking.com. 

Last but not least, the hotel industry - like many 

others - is heavily intensifying investment in 

technology. One main initiative is focused on mobile 

applications either guest facing like mobile check-in 

(including keyless entry) and check-out or back of 

house (eg. for maintenance and housekeeping) in 

order to drive operating efficiencies.

OUR PLAYGROUND

The market for what previously was known as "in-

room entertainment" is about to change. So far the 

providers in the market were offering a business 

model in which the main revenue driver was video 

on demand. This model is broken. Instead of this, 

guests demand the possibility to access content 

they prefer (eg. OTT content like Netflix) using their 

devices.

The hotels on the other hand are searching for 

additional ways to communicate with guests to 

promote ancillary revenue sources (provided by 

their own or partners) and to establish a tighter 

relation-ship with the brand or the property itself. 

Using more "contact points" is not only intensifying 

the guest-hotel connection but also creating 

valuable data about preferences and guest 

behaviour.



Our core services are built around technologies with increasing

importance, complemented with add-ons for additional demands

OUR CORE
SERVICES
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CORE SERVICES
Our core services are built around technologies with increasing importance

IP based streaming is the core 

technology for digital content 

distribution

IP STREAMING MOBILE APPS

Various mobile apps, either HTML5 

based web apps or native apps 

based on iOSor Android

NETWORKS

Networks (wired or wireless) are the 

fundamental infrastructure for all 

our services

DIGITAL SIGNAGE

This is a major application in the 

fast-growing digital -out-of-home 

market
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ADD-ON SERVICES
Our add-on services cover additional ðmainly complementary - demands

Server and systems management, 

integrated IT management, 

virtualization, 24/7 support

MANAGED IT IT SECURITY

IT security health check, data 

protection, security policies, 

training

IT CONSULTING

Consulting, IT audits, disaster 

recovery and business continuity 

plans

AV

Projection- and Videoequipment , 

audio systems, lighting, digital 

interpretation equipment



Recentdevelopments with customers, products, partners

RECENT
DEVELOPMENTS
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RECENT DEVELOPMENTS
Recent Developments with Customers, Products, Partners ê

Master Service 

Agreement with IHG

01

Master Service 

Agreement 25hours 

Hotels

02

Strategic Partnership with 

Telekom Germany for 

Lindner  Group

04

New Key Accounts 

Chains (Arcotel, 

Roomers, Alila, Domain, 

O&O, Dusit etc.)

05

Various Hotel Projects 

together with UBM 

Development AG

03
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RECENT DEVELOPMENTS
Recent Developments with Customers, Products, Partners ê

Strategic Partnership with 

Bahrain Telekom  

BATELCO

06

App Development for 

Residentials

07

New Key Accounts 

Individual (Adlon,, Alpina

Gstaad,, Bayerischer Hof 

etc.)  

09

Centralized Apple TV 

Streaming Solution

10

New Business 

Partnership for Russia 

(Beltel)

08
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WHAT OUR CLIENTS SAY ABOUT US
Testimonials from our satisfied customers

Christoph Hoffmann

25hours Hotels

Roman Ehrentraut

UBM AG

Dominik Levefre

Kempinski

Willem Booth

Kerzner International

at-visions is really 

specialized and knows in 

detail the requirements of 

our industry. 

at-visions offers the ideal 

combination of marketing, 

innovative technology and 

know how of the industry

at-visions ONEfamily is 

really unique in its scope 

and feature set.

We try to impress our 

guests in all aspects. This 

is also what at-visions 

does. 



Remarkabletrends in our market environment

THE BIG
PICTURE




